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SAMPLE  
1,001 financial services employees, 521 of 
which are middle manager and above  

FIELDWORK DATES 
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Modern Slavery Awareness 

Three in ten f inancial  services employees do not 
bel ieve modern s lavery is something that occurs 
in the UK 

When asked the importance of the following social and environmental issues at a personal level, over 

four fifths (87%) of financial services employees rate modern slavery and human trafficking as 

important. This places it as a top 5 concern within the following social and environmental issues: 

▪ Global health and wellbeing – 91% 

▪ Poverty and food security – 89%  

▪ Conservation of habitats – 89% 

▪ Modern slavery and human trafficking – 87% 

▪ Climate change action – 87% 
▪ Sustainable cities – 85% 

▪ Gender equality – 77% 
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However, despite their personal concerns with slavery within the UK, three in ten (31%) believe 

modern slavery is not something that occurs in the UK. This increases to 39% amongst those at 

middle manager level and above. 

Financial services employees also massively underestimate the number of people living in slavery in 

the UK. The average estimate amongst financial services employees falls at 39,400. With the actual 

figure at 136,000 there exists a large discrepancy around how many people are currently affected by 

modern slavery in the UK. The estimate of the number of modern slaves in the UK increases slightly 

to 45,400 amongst those at middle manager level and above; however, this is still significantly below 

the reality. 

Two f i fths of f inancial  services employees are 
‘not very’  aware of modern s lavery and human 
traff icking 

Only half (49%)  of financial services employees are somewhat or very aware of modern slavery and 

human trafficking. However, only 10% feel ‘very aware’, which remains the same amongst those at 

middle manager level and above. Whereas two fifths (41%) feel not very aware, demonstrating a 

large knowledge gap amongst financial services employees. 

Just under two fifths (39%) are aware of their organisation having a policy to manage modern slavery 

risks. A third (33%) are unsure whether this exists and just over a quarter (29%) believe their 

company does not have one. For those whose organisation have a policy, four fifths (81%) believe 

they understand the policy well. 

Over four fifths (83%) would feel confident, to some extent, to identify potential signs of modern 

slavery and human trafficking in their day-to-day work. However, only 21% feel moderately to very 

confident, with over half (53%) feeling either not at all confident or only slightly confident. Equally only 

27% of those at middle manager level and above feel confident in identifying the potential signs of 

modern slavery and human trafficking. 

Over three quarters (77%) of financial services employees believe that financial institutions could do 

more to address the risks of modern slavery and human trafficking within the financial services 

industry.  

Modern slavery and human 

trafficking is not seen as 

important as other issues for 

financial services companies. 

When asked how important an 

issue their employer/organisation 

perceives certain risks to be; 

modern slavery and trafficking 

was considered an important 

issue by over three quarters 

(78%), however other issues 

such as fraud (94%) and cyber 

crime (93%) are considered 

important by a larger proportion of organisations. Modern slavery and trafficking; in comparison, rank 

IMPORTANCE OF THE FOLLOWING 

ISSUES AT THEIR ORGANISATION  

1. Fraud 94% 

2. Cyber Crime 93% 

3. Money Laundering 92% 

4. Bribery and Corruption  90% 

5. Terrorism Financing  90% 

6. Tax Evasion  88% 

7. Modern Slavery and trafficking  78% 
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at the bottom list in regards to its importance for financial services organisations amongst other 

issues.  

 

Just over half would know who to report 

suspected instances of modern s lavery to, 
however under a thi rd have received training 
from their  current employer  

Over one in seven (17%) have been in a situation where they suspected either modern slavery or 

human trafficking was taking place. Over four fifths (83%) of those who have, reported this situation. 

Just over half (55%) of all financial services employees would know who to report suspected 

instances of modern slavery or human trafficking to within their organisation. However, only 29% have 

participated in any form of training with their current employer regarding modern slavery and human 

trafficking. 

 

When considering which organisations should be driving action towards addressing modern slavery; 

financial service employees believe the government carries the most responsibility. The other 

organisations who play an important role are as follows:  

▪ The government – 68% 

▪ Crime agencies – 60% 

▪ International bodies – 46% 

▪ UK finance regulators – 44% 

▪ Individual financial organisations – 34% 

▪ Charities – 33% 
 

Current focuses for financial services organisations regarding preventing modern slavery include 

improved staff training on identifying and responding to modern slavery risks (35%), robust 

compliance with existing business and human rights legislation (34%), smarter technology to identify 

financial crimes related to modern slavery and human trafficking (33%) and helping reduce the risk of 

exploitation by supporting customers vulnerable to modern slavery and human trafficking (30%). 
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Over three quarters bel ieve their  organisation 
could do more to improve staff t raining on 
identifying and responding to modern s lavery 
r isks 

Over three quarters (78%) believe their organisation could do more to improve staff training on 

identifying and responding to modern slavery risks. Equally a similar proportion, 76% believe their 

organisation could do more to improve internal communications and awareness raising. 

Almost four fifths (79%) believe their organisation could do more to help reduce the risk of exploitation 

by supporting customers vulnerable to modern slavery and human trafficking. 
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Pro-bono &/or financial support

CEO leadership and prioritisation

Embedded processes

Improved internal comms & awareness
raising

Supporting vulnerable customers

Smarter technology to identify related
financial crimes

Robust compliance with  legislation

Improved staff training

CURRENT FOCUSES WITHIN FINANCIAL ORGANISATIONS 

REGARDING MODERN SLAVERY 
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About Opinium 
 

OPINIUM is an award winning strategic insight agency built on the belief that in a world of 

uncertainty and complexity, success depends on the ability to stay on pulse of what people think, feel 

and do. Creative and inquisitive, we are passionate about empowering our clients to make the 

decisions that matter. We work with organisations to define and overcome strategic challenges – 

helping them to get to grips with the world in which their brands operate. We use the right approach 

and methodology to deliver robust insights, strategic counsel and targeted recommendations that 

generate change and positive outcomes. 

www.opinium.co.uk    |    research@opinium.co.uk    |    0207 566 3190 

 

 

 

Opinium Research is a member of the British Polling Council and abides by its rules. Under these rules we are required, when 

requested, to make information available from survey results that have entered the public domain. These include, but are not 

limited to, the name of commissioning client, fieldwork dates, methodology, size and composition of sample, and data tables 

showing the text of the questions asked, the order in which they were asked and the answers given to them. 
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